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Vancouver, Coast & Mountains Forms New Partnership with Quote EndQuote Cross-
Cultural Strategy

Welcoming the Local British Columbia Chinese Residents as Tourists around the Region

VANCOUVER, British Columbia (February 28, 2011) Vancouver, Coast & Mountains announced today the launch
of a partnership with Quote EndQuote Cross-Cultural Strategy as part of a pro-active marketing strategy
targeting the local British Columbia Chinese residents as tourists in the region, who in turn invite their friends
and relatives in China to visit. Vancouver, Coast & Mountains is leading the regional tourism industry with this
innovative partnership by offering tourism businesses an opportunity to participate in an integrated promotion
with Chinese language tools, customs and cultural responsiveness at the forefront.

We are excited at the potential of this partnership, says Alisa Choi Darcy, President of Quote EndQuote Cross-
Cultural Strategy, as we continuously strive to remove the fear element from ethnic marketing by explaining in
simple language the diverse cross-cultural issues and differences that need to be considered for the campaign to
be effective. Kevan Ridgway, President & CEO of Vancouver, Coast & Mountains adds, Learning how to be better
equipped for our local Chinese residents and their families through this partnership has been invaluable.

An initial tactic has been the development of a customized website, soon to be launched as part of the
campaign. The new URL will be www.laVAN8.com, which means come to play and it has an interesting history of
creation. The phonetic spelling of the Chinese phrase is Lai Wan Ba. For the English-language URL, Lai is changed
to La to make the name more attractive to local residents. By omitting the last letter i, the URL looks and sounds
more European, eliciting a cosmopolitan flair. Wan is changed to VAN to specify the city of Vancouver. For
English speakers, the pronunciation of VAN is more similar to the original pronunciation of It (Wan) in Chinese,
and VAN is the shortened name for Vancouver. Finally the last word Ba is replaced with number 8 for two
reasons. First, the Chinese pronunciation of the number 8 is the same as the final modal auxiliary M (Ba) in the
phrase Lai Wan Ba. Secondly, number 8 is believed to be a lucky number for Chinese people.

Vancouver, Coast & Mountains partners are eager to begin learning how to customize their businesses to reach
this growing niche market. Capilano Suspension Bridge, Pacific Centre, Honeyview Farm and Tourism Langley are
among the initial partners in this campaign, which will include contests, social network sharing, Chinese
language materials, and coupons.
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